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A WORD BY COMPANY PRESIDENT

ABOUT US

WE ARE THE LEADING
MEDIA COMPANYWITH A

MULTIMEDIA PORTFOLIO IN

THE WESTERN BALKANS

As a company, we are driven by curiosity,
tireless search for better and more
parctical solutions, because we know we
can always do better. We will always strive
toinspire, to be responsible for the welfare
of society and to channel our influence as
an incentive to others to do the same.

As a dynamic company, we will often
present inovations that change the
way things are done in Adria Media
Group, share our ideas and be open to
suggestions from our partners. We are
the stage for constant communication
between the society and the individual.

We are the place to get information, a
platform for dialogue of social groups,
shaping and creating the preferences
of different segments of the consumer
society, and all this with a goal of creating

more possibilities from which every
individual can choose.

By demographic positioning of our
editions, we have covered the interests
of the widest population, aged 16 to 60
years, of all levels of education and from
different backgrounds. We are the only
company that allows full exploitation of
the media mix through cost optimization
within the portfolio of its own products.

Thank you for being part of the future

we are creating together.

Aleksandar Rodié¢
Company President
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THE COMPANY IN NUMBERS INTERNATIONAL ORGANIZATION

OUR COMPANY ISTHE REGIONAL 21,000 We are member of international

SALES POINTS and Serbian organizations:

LEADER IN MEDIA IND
Wan Ifra (World Association of
Newspapers and News Publishers)
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g
{)" WANGZIFRA
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Asocijacija Medija Srbije
]
EMPLOYEES I { (Serbia Media Association)

PRINT 4,800 BOSNIA AND HERZEGOVINA
EDITIONS Savet za stampu Srbije
SN (PRESS COUNCIL Serbia)
ZA STaMPU
25.000.000 ) Sy
. . mS T |\ gy 090292 e )
UNIQUE VISITORS PER MONTH DIGITAL 1.400 MONTENEGRO Interactive Advertising Bureau

506.000.000 EDITIONS ? ? iab. ...

PAGEVIEWS PER MONTH European Investigative Collaboration

FUROPEAN
YOUTUBE
2.400.000 INVESTIGATIVE

CHANNELS
FACEBOOK FANS OF THE OFFICIAL PAGES COLLABORATIONS



THE COMPANY IN NUMBERS

ADRIA MEDIA GROUP,
THE LEADING PUBLISHING
HOUSE IN SERBIA

TOTAL READERS
Adria Media Group is completely dedicated
to creating a clear and sustainable future with - ]

the aim of meeting all the needs of millions of TH [] ” SA N I]

readers of our print editions, visitors of our web DAILY WEEKLY MONTHLY SALES POINTS
. y and Macedonia
of ourvideo content. The basis of the success

of Adria Media Group is defined through 4439.276 147.689 741111

the realization of our business strategy.

The efficiency of our business performance,
constant raising of the quality of our products,
permanent technological upgrading and
providing new opportunities to our clients are
in the daily focus of our company.




Ol SERB\AMR-W[D)\G\ AL

14

J

of

WEBSITES YOUTUBE
CHANNELS
1 CORPORATE WEBSITE — ~ TVIDED PLATFORM
[
\P/:JBBELFTC [ l YOUTUBE
CHATS OF OUR UNIQUE VISITORS SHOWS

ARE FROM BALKANS

SOURCE // Google Analytics (average monthly for 2016);
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IN NUMBERS

UNIQUE VISITORS PER MONTH:

[ ]
? VISITS PER MONTH: VIBER PUBLIC CHAT:
1107.500.000 " 260.000 followers
% PAGE VIEWS PER MONTH: ll FACEBOOK FANS:

497.000.000 2.200.000
OF OUR UNIQUE VISITORS

ARE FROM BALKANS

SOURCE // Google Analytics (average monthly for 2016);
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THE COMPANY IN NUMBERS

ADRIA MEDIA ZAGREB,
THE LEADING PUBLISHING
HOUSE IN CROATIA

b1 LTR FERTET

SEXONE .
':ﬁiﬁh Ilﬁ%’r\' e
intermagic

TOTAL READERS: f
] (]
Adria Media Zagreb is, for years now, { { l] ll l] l]  §
positioned as the market leader in the
glossy magazine segment in Croatia. . TH [] ” SA N I]

Following the long term strategy, TOTAL VISITORS: SALES POINTS

over the past years, the company has f in Croatia, Slovenia

Bosnia and
become a so-called factory of content, Herzegovina
offered on different platforms - from f—— -

top quality international and national
magazines to digital media, B2B pro-
jects, with the goal of offering top
quality content to the end user.
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NEW COMPANY IN REGION
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ADRIA MEDIABALKAN,
THE PUBLISHING HOUSE
IN MACEDONIA

Adria Media Balkan is new publishing
house in Macedonia , founded about a
month ago, when Adria Media Group
made an aquisition of the largest circu-
lation daily newspaper in Macedonia,
Sloboden Pecat.

Sloboden Pecat is the leader in the
market, actively influencing the public
opinion with its content for more then
three years now.

These are first steps into regional
expansion of Adria Media Balkan.

Our future plans involve development
and creations of new print and digital
publications.

DAILY READERSHIP:

2000



adria
media
balkan

SLOBODENPECAT.MK

Adria Media Group launched
new design of slobodenpecat.
mk digital edition of best selling
daily newspaper in Macedonia,
Sloboden Pecat. With this
redesign, portal isamongst most
modern websites in the region.
New design of youngest
‘member’ of Adria Media Group
offers cleaner, faster and more
attractive communication

with its visitors. This design is
also can handle any modern
production requirements.

Build up according to the latest
technology standards, with the
responsive web design, with user
friendly design slobodenpecat.
mk provides faster interaction
with visitors, including the
essential connection with all
leading social networks.
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NEWS GROUP

Kurir

KURIR ENTERPRISE

Kurir is the most influential
brand in the Serbian market,
which is over 13 years of its
existence constantly evolving
in response to the challenges of
the new era. In October 2016,
the brand KURIR carried out
the most advanced vertical
and horizontal integration. The
result was the production of
content improved to perfection,
significantly contributed by a
new approach of connecting
video production, print and
web editorial boards, mobile
platforms and social networks.
The main strength of Kurir is

its people who are dedicated
professionals, trained and
developed in conjunction

with the brand, thanks to
which Kurir stands shoulder to
shoulder with the world's well-

known media.

Kurir is known for objective
reporting, provocative
headlines and proven
exclusives, but before all by the
belief that the audience and its
needs are the most important.
For this reason, in addition

to useful and interesting
information, Kurir regularly
provides to its readers i.e.
visitors some benefits that can
make their life easier. Special
attention is paid to the clients
and its specifics.

Kurir participates actively in the
promotion of important social
issues, and the best example

is the current campaign Stop
Violence, which was launched
in order to draw public
attention to one of the most
pressing problems in society.

KURIR ENTERPRISE
- NEWS DESK BUDUCNOSTI




O : 2 NEWS GROUP

ABOUT THE BRAND

Daily newspaper Kurir
represents an objective source
of information thatinan
entertaining and provocative
way writes about important
issues of the society. For over
13 years Kurir is the leaderin
Serbian market.

AVERAGE
DAILY READERSHIP:

=00 449.276




NEWS GROUP

Kurir

READERS PROFILE

AGE STRUCTURE:
20-39. 314% )

! N~

4065 47,8% %}
5 u PERCENT OF THE

READERS ARE MEN

THE READERS SEAKING JTRUTH,
ONES THAT WISH TOBE THE
FIRST TO KNOW ALL OF THE
MOST IMPORTANT LOCAL

AND GLOBAL NEWS!

Kurir initiated the campaign Stop the , ¢
Violence in order to use its influence and EDUCAIEE: \ﬁ
power as a media to draw public attention - Elementary and lower-.....17,3%
to one of the most pressing problems in ' High school .......c.......c... 65.1%
society. ‘ HIgher .o 17,6%
Kurir actively and systematically works on

raising awareness and supporting victims to .

report violence. Sl @@,
The partners are the Ministry of Internal : VOJVOdiN ...ooooereeree 22,6%
Affairs of Serbia and NG organization Safe ' Belgrade.........ooovooiirmrrssinn 30%

House. . Central Serbia.................... 46,1%
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KALIMA KOVACEVIC, ghumica

SVAKA PRLAVA JE ANONIMNA.

POZOVI 192!

SVAKA PRUUAVA JE ANONIMNA. %

Wit

POZOVI 192!

CAMPAIGN “STOP THE VIOLENCE”

Kurir has launched a campaign“Stop the violence”
in oder to use its influence and power as a media
to focus public attention to one of the most
pressing problems in society. Kurir actively and
systematically works on raising awareness in
society by daily reporting on violence and in
cooperation with relevant institutions it draws
attention to the problems faced by the victims of
domestic violence. At the same time, the goal of
this campaign is to reach out to each victim and
potential victims to warn and encourage them to
react because it is the only way to stop a bully.

Kurir has significantly contributed to the vote
of the new law on the prevention of domestic
violence, which implies urgency, dismissing
arestraining order against the abuser and
prohibition of approaching the victim, as well
as professional and disciplinary liability for
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KALINA KOVACEVIC, ghumica

SVAKA PRLAVA JE ANONIMNA.

POZOVI 192!

SVAKA PRUJAVA JE ANONIMNA. ¥

Materry:

POZOVI 192!

officials who fail to act in accordance with the
law. Also, thanks to the initiative of Kurir that
received from citizens many calls complaining
that not all police administration responded to an
anonymous report, the Minister of Internal Affairs
of the Republic of Serbia Nebojsa Stefanovic

sent a note to all police administrations in the
country reminding that all must act upon reports
of violence, highlighting the importance of
responding to an anonymous report.

Tha ,Stop violence” campaign partners are

the Ministry of Internal Affairs of Serbia and
Counseling against domestic violence — Safe
House. The campaign is supported by many
celebrities such as: basketball player Milica
Dabovic, actress Kalina Kovacevic, journalist
Natasa Miljkovic and singer Seka Aleksic.
Although a significant success was achieved, the
campaign will [ast as long as it needs to make
Serbia better and safer place to live.
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WWW.KURIR.RS 0006000

LEADING NEWS
WEBSITE IN SERBIA
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VISITS PER MONTH El= — PAGEVIEWS PER MONTH
BEs iege-—- Y e |
FACEBOOK FANS: @ KURIR VIBER PUBLIC CHAT: KURIR SPORT VIA RIO PUBLIC CHAT:
690.000 54.000 followers 162.500 followers

SOURCE // Google Analytics (average monthly for 2016);



02 Kurir

WWW.STIL.KURIR.RS 06

11 MiLLION

PAGEVIEWS PER MONTH

THE BEST
WEBSITE FOR
MODERN WOMAN

. |

MILLION

VISITS PER MONTH

* Adria Media Group is first publishing house in
the region that launched Viber Chats for its
brands

¢ AMCG has 5 viber public chats: Kurir, Kurir
Sport, Story, Espreso & Elle viber public chats

*  We have around 300.000 followers on Viber
platform

¢ AMG is the First company in the world which

e TR G h.as monepzed Viber publlc chat .

55 500 ¢ First media company in the world with SMART

ROBQOTs for personalized content on Viber -- HE $ﬁﬁ
| | ' R

public profiles for Kurir & Kurir Sport




NEWS GROUP

Newsweek

For over 80 years the Newsweek
magazine is the pillar of world
journalism and a synonim for quality
reporting in the spheres of politics,
society, poular culture and science.
For decades, Newsweek is a synonim
for a strong brand that offers its
readers a powerful combination of
news, culture, and ideas with a clear
attitude - we have the first and the
last say on the most important events
of the contemporary world.

monthly

15.000
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WWW.NEWSWEEK.RS u READERS PROFILE

AGE STRUCTURE: o_ .

- 18% ~ FOR THE READER
ONEAND ONLY 30-39 27% ﬁ/@ WHO WANT TO BE
WEBSITE ABOUT 4089 o 35% INFORMED ABOUT

o, N 0% CURRENT POLITICAL
ECONOMICAND AND SOCIAL ISSUES
POLITICAL TOPICS
IN SERBIA 5 3 PERCENT OF THE

READERS ARE MEN

—— J—
EDUCATION: |_9
Elementary and lower ........... 8%
High school .......................... 45%
‘ HIgher ..o, 42%
THOUSAND
¢ REGION: @
VISITS PER MONTH
Vojvoding .......cvveiiniiiinins 17,5%
Belgrade.........ccccccccvinnns 551%

] { \I I I.LI l] \| Central Serbia .................... 27.4%
]

PAGEVIEWS PER MONTH




02 ELLE

ABOUT THE BRAND

Elle is the best selling fashion
magazine in the world, dedicated to
anintellegent modern woman who
successfully shapes every aspect

of her life. With it's 11 years in the
domestic market, we can say it is the
most influential fashion magazine

in Serbia. Our mission is to make

an impact on all the segments of

our readers lives, to help them be
elegant, fashionable and trendy.

monthly

READERSHIP PER ISSUE:

15.000 [RAPAH:!




02 ELLE

WWW.ELLE.RS PO 0600 READERS PROFILE

AGE STRUCTURE:

] ~ ELLE MAGAZINE IS
' ' \I I LLI l] \‘ 12-29 e 48,4% ~ = READ BY MODERN,
l I 3084 o 39,5%
o 7% m HIGHLY EDUCATED AND
- a8 PAGEVIEWS PER MONTH . 1'40/ CONFIDENT WOMEN.
NUMBERT i THEY EARN ABOVE
THE AVERAGE AND
GLOBAL 8 g PERCENT OF THE RECOGNIZE QUALITY
FASHION SITE READERS ARE WOMEN

—
EDUCATION: Iﬁ

Elementary and lower....... 16,1%

High school ..................... 44,9%

M | Ll.ll]N REGION: @.
VISITS PER MONTH VOIVOTING oo 20,4%
Belgrade............cccccouriiins 46,8%
Central Serbia.................... 32,8%

FACEBOOK FANS: ELLE VIBER PUBLIC CHAT:

159.500 23.700 followers
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ABOUT THE BRAND

Cosmopolitan is the most sold women
magazine in the world, with editions in
over 100 countries. It inspires Active,
Actual, and Attractive women to excell
in all the areas of their lives. It offers the
latest fashion and beauty trends, news
about the celebrities, advice on the
topics of female body and health, career,
relationships and sex - which makes it

a complete lifestyle guide. Glamorous,
fun, motivating and practical.

monthly READERSHIP:

139.102

18.000

FASHION GROUP

COSVIOPOLITAN
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WEBSITE FOR
YOUNG AND
URBAN WOMEN
WITH STYLE

MILLION

PAGEVIEWS PER MONTH

FACEBOOK FANS:

62.000

Ml

WWW.COSMOPOLITAN.RS

FASHION GROUP

COSVIOPOLITAN

THOUSAND

VISITS PER MONTH

AGE STRUCTURE:

12-29 i 62,7%
30-44 . 25,2%
45-65 ..o 10,2%
66+ ... 1,9%

—
EDUCATION: I_g

Elementary and lower...... 19,6%

High school ...................... 55,0%
Higher ..o, 25,5%
REGION: @5\
Vojvodina ........cccovviricinnnne 21.2%
Belgrade..........cccoovvvinnnn. 37.2%
Central Serbia.................. 41,6%

READERS PROFILE

COSMPOLITAN IS
THE BEST FRIEND
S~ TO A SUCCESSFUL,
(EDE AMBITIOUS YOUNG
WOMEN WHO
KNOWS WHAT SHE
WANTS IN LIFE
PERCENT OF THE
READERS ARE WOMEN




02 COSWOPOLITAN

CONTENT EXCHANGE

Because it quality Cosmopolitan’'s content is very

|_|O R ZO NTA /)8 interesting for other Cosmopolitan editions worldwide.
;- '_ Very often Cosmopolitan in other countries such as

e T Spain, Portugal, Turkey, Russia , Slovenia, Hong Kong

i and Vietnam, take over fashion or beauty editorials or

Y journalistic text from Serbian edition .




02 MeniHealth

ABOUT THE BRAND

Men's Health is a magazine for
successful, active, urban and
proffessional men that covers the
content on fitness, health, style
and technology in a unique way.
This is the only men’'s magazine
dedicated to informing men on
practical and positive actions
which will make their lives better.
With 40 issues around the world,
MH is the biggest men magazine

both in the world and in Serbia. Men’s Health Body Book

MH Body Book is an innovation by MH magazine
introduced into content which readers accepted
great. Fitness topics are big part of the magazine
MH, but the editors did a great thing choosing to
present Body Book as a separate section in the
second half of the magazine. Since the fitness
used to be presented throughout the magazine
in many different ways, the concept of Body Book
focused such topics in one part, enabling the
reader easier navigation through the magazine.

monthly

READERSHIP:

PIEEER /3-868




02 MeniHealth

WWW.MENSHEALTH.RS READERS PROFILE

OUR READERS ARE

AGE STRUCTURE:

ACTIVE, BUSY AND
12:29 s 62,7% e INTERESTED IN
R oo RS @} IMPROVING THEIR
A5-65 oo 10,2% LIVES. THEY ARE
NUMBER 1 66+ oo oo 1,9% CONSTANTLY ON THE
WEBSITE FORA MOVE, KEEPING UP
MODERN MAN 92 PERCENT OF THE  WITH THE TRENDS
READERS ARE MEN AND VERY INTERESTED
— IN FITNESS, HEALTH
EDUCATION: |_9 AND STYLE
' - Elementary and lower ........ 9,6%
High school .................. 55,6%
‘ Higher ..o 34,7%
THOUSANI)
. I REGION: @‘)\
VISITS PER MONTH vorvodina TRNRR -
Belgrade..........ccoovriiinnnns 37,0%
Central Serbia .................. 431%

—
-
FACEBOOK FANS: {ll ll.ll ll []

37.000 PAGEVIEWS PER MONTH




02 LepazSrecna
ABOUT THE BRAND

Lepa & Srecna is a magazine that inspires leﬂam ;

women to nurture themselves, their loooks and g2

. . . . B YITET
health, 'oFferlng suggestions for buylnglquallty /¢ ..f o
cosmetics and perfumes, as well as recipes for Vet it )
a helthier life, diet, and fitness. Keeping up with
the trending topics from the world of fashion, it I

pile T

helps the readers to find their style and always _IC & ’/‘:
be trendy, it offers love advice and tips for B -

refreshing emotional relationships, interesting

travel destinations, gastronomic flavors and tips
for home improvement, current entertainment
and cultural events.

SRR (ri
s "'”‘-”:H;JE;

monthly

40.000




02 Lepa:Srecnz

WWW.LEPAISRECNA.RS READERS PROFILE

OUR READER IS
AGE STRUCTURE:
EMPLOYED, SHE HAS
' 2029t 12% e
VI I I.I-I l] ABOVE AVERAGE
l l LY S 44%
INCOME, KEEPS UP
L 4565 1o 36%
[ ] PAGEVIEWS PER MONTH . 6o, WITH THE TRENDS,
""""""""""""""""""""""""" ENJOYS ALL SPHERES
WEBSITE FOR OF LIFE AND KNOWS
PRETTY AND PERCENT OF THE HOW TO GET HERSELF
HAPPY WOMAN READERS AREWOMEN THE SMALL PLEASURES
EpU Eg OF QUALITY LIVING
e, Elementary and lower........... 8%
i High SChOOl ... 51%
Higher ..o 40%
REGION: @)\
[ ] Vojvodina .......ocvviiieininns 29.2%
Belgrade..........ccocouocuvunnnnne. 30,7%
IVI I L L I l] N Central Serbia ................. 40,2%

VISITS PER MONTH




PEOPLE & LIVING GROUP
O 2, sensa,
magazin za srec¢niji zivot

ABOUT THE BRAND

In eight years of being published, Sensa
magazine has generated the most loyal
and best quality reader auidence. As first
and only mindstyle magazine in Serbia,
Sensais aninspiration to those who
aspire to a more fullfilled and beutiful
life. Whether it is dealing with healthy
habits, psychology, beauty, traveling

or healthy food, the Sensa approach

is always positive and celebrates the
beauty of living.

monthly

15.000




O : 2 PEOPLE & LIVING GROUP

WWW.LOVESENSA.RS READERS PROFILE

THE TARGET GROUP

AGE STRUCTURE:
/)y IS HIGHLY EDUCATED,
1219 17% >
EMPLOYED, WITH ABOVE
AVERAGE INCOMES,
INTERESTED IN TOPICS

SUCH AS: HEALTHY

WEBSITE FORA s A i, cove i LIFE, PSYCHOLOGY,
HAPPIER LIFE 8 9 PERCENT OF THE NATURAL BEAUTY AND
B sensa .- READERS AREWOMEN TRAVELLING.
WE GIVE OUR READERS
i |~9 INNER LUXURY
Elementary and lower ........ 4,9%
High school.......ccccevcuveunee

Ll

Higher ...
I\I II-I-I[]N REGION:
VISITS PER MONTH VojvOding w....vooeevvereiiiinis
Belgrade.........
' ' Central Serbia
MILLION
1 8 5 . O O 0 amBE® PAGEVIEWS PER MONTH




PEOPLE & LIVING GROUP

D NATIONAL GEOGRAPHIC
SRBIJA

For ten years in Serbia, National
Geographic magazine inspires and
educates the audience. Based on
exciting reports, fascinating photos,
and well-verified facts, National
Geographicis one of the most read
and most awarded magazines in
the world. Nacional Geographicis a
magazine to read and collect and a
magazine readers keep coming back
to. This is magazine without

an expiration date.

monthly

READERSHIP:

RSPWEE  196.038
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0 000

MEET THE WORLD
WITH A SINGLE
CLICK

(Al

THOUSAND

PAGEVIEWS PER MONTH

FACEBOOK FANS:

113.000

WWW.NATIONALGEDGRAPHIC.RS

3l

PEOPLE § LIVING GROUP
DNATIONAL GEOGRAPHIC

THOUSANID

VISITS PER MONTH

AGE STRUCTURE:

20-29..ie 25,5%
30-44 ... 27,6%
45-65 ..ot 18,7%
66+ ... 3.7%

—
EDUCATION: | 9

Elementary and lower ....... 1,7%
High school .................... 48,2%
Higher ..o, 40,2%
REGION: @6\
Vojvodina ........ccccvviviiiininne 32,1%
Belgrade.........cccococvvnnnnn. 41,9%
Central Serbia ................... 26,0%

READERS PROFILE

b3

E\fﬁ\/ﬁ

PERCENT OF THE
READERS ARE MEN

URBAN, INFORMED,
CONSCIENTIOUS
READERS FIGHTING
FOR HIGHER CAU-
SES, THEY ARE
EMPLOYED WITH
ABOVE AVERAGE
INCOMES.




NEWS GROUP

SPECIALS

PRI
POTRER]

YOUR NEW
FAVOURITE FREE
MAGAZINE

Asfaltis a magazine
dedicated to people who
enjoy life to its fullest
and its free of charge! It
is specialized HoReCa
magazine and is meant
to be read and enjoyed
in cafes, clubs and othe
places where people enjoy
spending time at.

monthly

10.000

FLLETT
ST IR

i i i AT
TR o

TRAVEL INTO EXOTIC!

Summer magazine will take

you to undiscovered and most
attractive places. Everything
about domestic and worlds
beauties. Get latest information
about beautiful beaches, which
you probably know from the
music videos, and discover
national beauties of Serbia. Forall
the food lovers, there are plenty of
reciepes for most delicious food,
sweets and guide for best wines
for every occasion.

once a year

10.000
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WWW.ESPRESO.RS 0006000

VIRAL CONTENT -
WEBSITE FOR
MILLENNIALS

mi se slogi kad vidim Dragana J. Vucicevica?
(VIDED)

¢ 2 MiLLION

PAGEVIEWS PER MONTH

Espreso.rs is website in AMG portfolio

' dedicated to the millennials (TG up to 35 years
old) with the different/funny approach to the
{} ) topics. According the latest data from Google
SEm analytics Espreso.rs has more than 2.800.000

NI I I_I_I [] N unique visitors per month. Espreso.rs is unlike

any other website — The most striking feature

VISITS PER MONTH of the website are articles in the form of
listings, which on different, interesting, viral FACEBOOK FANS: Yo ESPRESO TVITER:
ube
way treats all topics — SERBIAN BUZZFEED 63.000 w’ 5.500.000

SOURCE // Google Analytics (average monthly for 2016);
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WWW.GLOSSY.RS 0006000

Glossy

Pomatl  Modallepoia  Tdwdiwwinl  Lobavinls  Poeodics Kardjers  Tabuwa  Galeie  Hoosskop O

FASHION, BEAUTY,
LIFESTYLE +
CELEBRITIES

1{) MiLLION

PAGEVIEWS PER MONTH

Glossy.rs is a website that :
will, besides all well-known Sedam dana pred ventanig
. . Otkivena destinacima meden
' global topics, provide egove
a lot of quality content
‘ in the field of fashion,
beauty, health, lifestyle
IVI I I_I_I " N and all other areas that
are interesting to the most
DI AR O desirable target group FACEBOOK FANS: M GLOSSY VIBER PUBLIC CHAT:

women. 120.000 12.500




02 2O FDI{E”MA LS

9 1 MILLION

WWW.STVARUKUSA.RS

PAGEVIEWS PER MONTH
FIRSTWEBSITE IN WEBSITE FOR
COOKINGWITH
SERBIAABOUT BEST RECIPES
PARENTING

1.2
MILLION

VISITS PER MONTH

L1

MILLION

VISITS PER MONTH

FACEBOOK FANS: FACEBOOK FANS: ) l\l I I_I_I l] N
-

7 3 .OOO 47 .OOO PAGEVIEWS PER MONTH




()2 VIDEO PRDE)”MDUC [ON

PREMIUM YOUTUBE PARTNER

c/ ;

YOUTUBE
CHANNELS YOUTUBE
SHOWS

ADRIAMEDIA.TV

? VISITS PER MONTH: PRODUCED VIDEOS:
17.800.000 5.300

@ PAGEVIEWS PER MONTH: FACEBOOK FANS:
<1 11.300.000 23.000

SOURCE // Google Analytics (average monthly for 2016);
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VIDED PRODUCTION

VIDEO PRODUCTION were not broadcasted live, but

Video production is one of the our readers and visitors of our

most important segment of websites and platforms AMTV

Adria Media Group's profile. were informed about themina

Mission of AMG video production  complete and timely manner.

is to give our website visitors The speed at which we react to

video highlights of eventsall over  current events has led to the

the Serbia and world. situation in which the other Sanal

Our teams were also present electronic media are taking our Campaign“Stop the violence”
at hundreds of events which videos. was done in our production

SOURCE // Google Analytics (average monthly for 2016);
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LIVE STREAMING

Following modern trends, in the last
three months we have made more than
65 hours of LIVE STREAMING , which
had more than 12 million views in total,
3,5 million views on Facebook and about
500,000 views on YouTube. The highest
ratings we recorded were during live
streaming of Bijelo dugme and concerts
of other singers, as well as live reports
of current daily events from the fields of
politics, news, culture. The most popular
format was the four hours of live WEB
TV SHOWS about presidential elections
in the United States, when we hosted
some of our most relevant politicians,
political analysts and diplomats in our
TV studio and our journalists reported
live from streets of New York, from
headquarters of both presidental

. } : 35 . candidates, Donald Trump voting...In
m v 1 j | R these two shows, we had a more than a

g HOTEL CROWNE PLAZA & _ ey L NEW VORK ] dozen lives reports from New York.
& . BEOGRAD = : LIVE

SOURCE // Google Analytics (average monthly for 2016);
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Talija by Loona Lui is first ever YouTube
show in Serbia. The show was initiated by
Adria Media Group in collaboration with
Suzana Zlatanovic - Talija. Each season of
Talija brings different approach to topics of
love and happiness. It's YouTube channel
has more than 7000 subscribers.

Numbers:

Seasons: 3

Total episodes: 88

Number of views: 1.500.000
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%o da?..

KAKO DA? “(HOW TO?)” - BY LOONA LU
This concept was developed in order to
bring something completely new to the
market. It is based on various tutorials,
where our famous Talija - Suzana
Zlatanovi¢, through interesting and
entertaining ways ‘quides’ viewers step-
by-step through explanation of certain
‘problem’. Companies can book an episode
and through product placement promote
their products/services.

Numbers:

Serial:“Kako da?” - 10 episodes
Serial:“Kako da? SPECIJAL’ - 8 episodes
Total episodes: 18

Number of Views: 400.000



. FEJSILI
INSTAGRAM??

YOU

DA S| SE JUTROS

PROBUDIO?

DIGITAL

UBE SHOWS

IMAM 36 PASA |
ZNAM DA JETO
PORED NEKOG

MORA...

Ma

KOJA GLUMICA BI
TE NAJBOLIE
ODIGRALA

NA FILMU?

Glossyirs

a Blossyrs

Glossy liéno (Glossy - in
person) is Youtube show
under the brand Glossy. Its
conceptisinnovative and
new - celebrities have to
give fast answers on funny
questions asked by our
journalists.



02

YOU

DIGITAL

UBE SHOWS

ESPRESO TVITER - CELEBRITIES READ TWEETS ABOUT THEMSELVES & ESPRESO DIZANJE

=

Espreso Tviter is
entertainment YouTube
show created by portal
Espreso.rs. Init'samuzing,
funny and entertaining way
this concept has proven to
be a big success. Various
Serbian celebrities, ranging
from singers and actors

to politicians, read tweets
posted by Twitter community
in Serbia about themselves.

Numbers:
Episodes: 57
Number of views: 5.500.000

..lf.__.ﬁ,‘.l...m .
a0

Pre-d
iEdjape

slobodno posalji. :-) PFC #savija

A

Masha —
i@ masha_ i o y
Tako mi je uvrdljivo kad neko kaze

ag -
@lustAndrija brate. nemoj da propadne vaucer za Saviju,

&

~ESPRESO.RS

“Espreso Dizanje” (Espreso
Lifting) is show dedicated
to those who want to stay
in shape and look fit. Every
Monday at 10 o'clock our
fitness champion Dijana
Daji¢ shows us how to
correctly work out for every
part of the body. Show is
brand new and there has
been 2 episodes by now.



ESPRESO HELIJUM
Something completely
new, different and
super fun - ESPRESO
HELIJUM only on portal
and YouTube channel
of Espreso.rs. From this
september, portal

Espreso.rs started it's

new YouTube show where
Serbian celebrities sing
under the effect of helium!

Numbers:
Episodes: 6
Number of views: 180.000

DIGITAL

UBE SHOWS

HELIJUM




“U Senci” (In shadow)

is eight episode project
which tackles the problem
of citizens that are

deprived of rights in Serbia.

Through their confessions

and statements of experts,

we are trying to help these
individuals gain their
entitled rights. Episodes
are aired twice a month

- September, October,
November and December.

YOU

DIGITAL

UBE SHOWS

Espreso Interview is YouTube show where
journalists of Espreso portal interview
people from Serbian public scene
(politicians, sportsmen, singers etc..)

Numbers:

Episodes: 35
Number of views: 500.000




Jelen Top 10 s a cult show that
was first aired on television in
2010.In 2016, portal Espreso.rsin
cooperation with Jelen beer revived
this show, adjusted it for Youtube
and started showing it in spring of
2016. With Adria Media Group video
production, this show is following
rock'n’roll bands that are keeping

this vibrant scene in Serbia alive. The
new concept switches from studio
production to following live band
performances and interviewing

famous Serbian rock'n’roll musicians.

Numbers:
Episodes: 36
Number of views: 60.000

DIGITAL

Jelen Top 10 Minuta: Kako se BG
oduZio Bouviju? A kako su
pomogli Frenk Sinatra i Playboy?
A& Rip 22 vk Peibola u Dobsdariy

UBE SHOWS
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PRISON PREYER

First documentary by Adria Media
Group is a story about convicts
that worked for seven years with
all of their heart on prison church’s
reconstruction, that has been built by
King Alexander | Karadordevich back
in 1934. After the WWII this church
inside the prison walls changed
purposes for decades, and never has
been used for prayers. There was a
period when church was reorganized
as the prison kitchen.

Seven years ago, unbelievable action
starts: Prisoners, cartoonists, tattoo
artists rebuild the church and painted
frescoes on the walls with“their prays
and silent battle”, as they say. Hands
of more than 400 convicts (and

many of them were not orthodox
Christians) gave the new life of this
church.

Our first short documentary lasts

19 minutes, and has been directed,

written and produced by Miljan
Gogich. Movie has been recorded

by Antonije Vulovich and Vladimir
Zujko; Organizer and Editor of the
movie is Andjela Popovich. Montage
of the movie has been executed by
Branko Maksimovich, while post-
production has been realized by lvan
Tanaskovich. Music has been written
by Svetislav Bozich, Mihajlo Radovich
and Milosh Punishich. Sound
engineering is Branko Topalovich.
ADRIA MEDIA GROUP, as the biggest
media house in Western Balkan
region opened totaly new field of
operations: creation of documentary
films.

Documentary achieved great success on international
level. It won the"Golden Knight” award for best short
documentary film at International festival in Crimea. It has
also picked up an award from Jury at festival ‘'Salt of the
earth’ (Conb 3emnu) in Russia.



Newsweek magazine and Adria Media Group
started a dialog about gray economy in Serbia.
Knowing the size of this problem in Serbia and
the importance of opening this discussion,

we organized this conference. One of the key
drivers to organisation of such a conference
was fact that 30% of Serbian market is

in‘gray’ zone, which is big percentage
comparing to members of EU.

A




International Conference — Media and Terorism:
What is their role?

During the two days conference participant had
talked about challenges of terrorism and media role.
International Academy for TVand Radio ( IATR) from
Moscow has organized the conference.

Participants were 60 leading Rusian and
international media experts from 15 countries.
Newsweek Serbia was one of the media partners of
this international conference.
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SUOCAVANJE -

Facing the past : Opening the .

SA Pnogmgéu files and lustration (German

OTVARANJE DOSLIEA | LUSTRACLIA expirience)- Panel

L &

This panel was the oportunity
for opening dialog about
nececerity of opening
confidential files in
Serbia, through German
expirience.

Participants were
Roland Jan, federal
trusty for documents
and Jospi Juratovic MP
from Bundestag.

ZELIMIR
JOSIP BOJOVIC

JURATOVIC

 BUOLAVANJE
BA FROSLOBEY

EUOCAVANJD
SA PROSLOSCD




Newsweek magazine has tried to give . —= — B
answers and make education more g - ; ' '
efficient through questions: What e : - } el PO MER[
education system we need in Serbia and i b i s PR[VR'E

is dual education right way for fulfilling -, } LT e E

DUALND OBRIZOW

companies needs and real sector?

The conference has been organize
in cooperation with Germany
organisaotion forinternational
help (GIZ)



Experts from sphere of digital
management, banking and
commerce were trying to explain
to the public how to save time

nad speed up the process of online
payments that are part of everyday
modern life.

Through this conference, we tried
to emphasize all the advatages

of e-commerce, usage of digital
platforms to improve business
operations and to offer information
about safest possible way of online
buying and payments.



One of the key messages

of this conference was
discovering all the acts of
intimidation and killings

of journalists and finding
and imprisoning those who
ordered and executed them.
Security of journalists should
be key aspects that every

state and government should
take into consideration.
Democratic conditions for
media operations should be
provided by the government.
These were just few of

many topics discussed at

this conference, which was
organized by Adria Media

Group. Many influential and
respected journalists from
all around the world gave
their opinion on this matter -
more than 20 most eminent
journalist participated in
discussions and there were
more than 250 journalists
attending the conference




SHOPPING FEVERS
Once a month

our media house
organizes shopping
events with sales,
discounts and
entertainment
program in large
shopping malls in
Serbia, which attract
large number of
visitors.



| LOVE USCE
Summer project
that was held

in the biggest
shopping mallin
Serbia. During the
two months, we
have organized
free activities for
visitors, that also
included discounts
for shopping.



VIP COOKING
CHALLENGE

In this project,
few celebrities
are challenged

to show their
cooking skills in
front of audience.
They have limited
time to prepare
their favorite
meal with
limited access to
ingredients.
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ARTELLE EXHIBITION

ELLE magazine organized the was Crystal Renn, the worldwide
exhibition of works by world famous top model, who cooperates
renowned photographer Dusan with renowned fashion houses.
Reljin called Melting Pot in The exhibition named Melting Pot
the gallery Stab. This marked consists of twelve collages which
the beginning of the cultural artists from Norway did based
responsibility project ARTELLE, which  on Reljin's photos taken for the
aims to support and promote art. premium number of ELLE magazine,
This prestigious event brought the December issue. The central
together a number of distinguished work of the exhibition is a collage
guests from the world of fashion with the image of Marina Abramovic
and culture from our country and in thirty meters size.

abroad, such as Jelena Djokovic, The exhibition presents the ELLE's

Irena Misovic, Bata Spasojevic, Jelena  gift to Serbia, on the occasion of the
Ivanovic, Bata Spasojevic and many 10th anniversary of the magazine
others. Special guest of the event presence on the local market.




o ELLE FASHION Dlr\;ﬁER

ELLE magazine orgdRizes a dinner for 50

chasen wond@ih from social and business efite
& a’d the premiur‘;lients.ThTs galadinneris

a high-class event, with a carefully chosen
menu, wines and music program.

W




AWARDS

ELLE STYLE AWARDS

Respectable worldwide event and global
trade mark of ELLE brand which brings
together the most prominent people from
the world of fashion, art, sport, business,
media, music. On the event, ELLE magazine
awards the most successful people from
mentioned fields. ELLE Style Awards has
been held four times in Belgrade, where

it set the standard as the most respected
event of the year. Every year, ELLE Style
Awards overcomes the previous ceremony
and gathers very prominent guests and
winners. Among the winners are Roksanda
llincic, our worldwide famous designer,
Massimiliano Giornetti, creative director

of the brand Salvatore Ferragamo, Ruska
Bergman, fashion editor of Italian Vogue and
stylist for Mike Jackson and Hillary Clinton.
In addition, ELLE Style Award went to the
hands of: Milena Dravi¢, Rade Serbedzija,
Bojana Nikitovi¢, Mirjana Karanovic, and our
famous photographer Dusan Reljin.



COSMOPOLITAN BEAUTY AWARDS

Cosmopolitan Beauty Awards is a prestigious prize awarded to the best
cosmetics and beauty products held around the world. In Serbia it has been
organized for the nineth yearin a row and it always attracts big media attention.



COSMOPOLITAN MILLENNIAL FESTIVAL

Cosmopolitan Millennial Festival includes an exhibition“My
Creative Me" and Cosmo Millennial Party. The exhibition has a
multimedia character and includes different categories such as:
fashion design, music, film and video, graphic and interior design,
artand applied art, dance and performance. After the exhibition
creative socializing turns into the party where visitors have fun
and sum up impressions from the exhibition.



COSMO WORKSHOPS

Twice a year, Cosmopolitan magazine organizes the start up
workshops for students of Belgrade University on the topic

of career and success in the digital world. The workshops
speakers are successful young people who have demonstrated
their potential and accomplishments in the digital sphere and
applications. The whole project includes the Cosmo ambassadors
as well who will spread Cosmo philosophy at the universities.



COSMOPOLITAN AMBASSADORS
Cosmopolitan Amabasadorke consists
of 12 students who have been carefully
selected from various faculties in order
to properly represent and promote

the values of the Cosmopolitan brand

. Right after they were selected, they
started to fulfil some of their goals,

so they brought joy to the homeless
children from Zvecanska street, and
the whole campaign was called“You
are Santa too”, and it was held in
cooperation with the elementary

school Laza Kostic.

With the New Year they started
promoting new model FIAT 500 and
visited the factory of Fiat Chrysler
Automobiles Serbia in Kragujevac,
together with the editorial staff of the
magazine Cosmopolitan. Today two
ambassadors are part of the editorial
board of the magazine Cosmopolitan
and they are wonderful addition to
the team, and their contribution
extremely enriches the magazine as
well.



Liga
izuzetnih
dzentlmena

len'sHealth
L:ﬁﬂ izuzetnih

Zentlmena

MEN'’S HEALTH LEAGUE OF EXTRAORDINARY GENTLEMEN

Men's Health League of Extraordinary Gentlemen is a gala event in which prizes
are awarded to the most successful individuals from the world of business,
sports, arts and culture for their successes achieved during the year. This event
brings together over 250 glamorous VIP guests from the world of business,
culture, fashion, sports and the arts including Nikola Jokic, Branislav Trifunovic,
Milos Nadazdin, Vanja Milicevic, Vanja Pantin, Dr. Feelgood and many others.
The League of Extraordinary Gentlemen is becoming a tradition and every year
we succeed to overcome the previous and to surprise our guests and winners.



MEN’S HEALTH CHALLENGE

Men's Health challenge gathers a professional team
of experts from the field of fitness, healthy eating,
and lifestyle. The aim is that, with their help, the
candidates that are Men's Health readers, take 6
months over which they achieve the best results and
win the challenge. Selection, process and winner are
covered through the issues of Men's Health magazine.

Eitnes
izZazov
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MEN’S HEALTH AND BADWATER ULTRAMA o
Jovica Spajic, Serbian marathon runner, isamong the fewin o rcountry who have found
their place among the world recorders. His venture is almost unbelievable and realized
with the support of Men's Health. Last year he ran the toughest endurance race in the
world,“Badwater 135" organized in California. The race was organised in Death Valley,
where thereis no life, and the water in the ponds is highly toxic. Men's Health stood by
Jovica all along and supported him during the race. To the delight of all, among the fierce
competition of over a hundred men in from around the world, this young man from
Priboj was eighth in the world, and the top-ranked European.




SENSA DAY

Beauty and the healing effects of
nature, workshops about health,
relief from stress of everyday life and
channeling of negative energy make
Sensa day a unique experience. Full
of motivational workshops, advices
and exercises Sensa day is a real
hedonistic oasis for all participants.
Sensa day is organized twice a year,
inJune and September. The firstis
dedicated to all senses, returning
back to the greenery and scents of
nature, and the other one is focues
on health, battle with challenges of
modern times and different forms
of antistres therapy. Urban location,
dynamic and original program and
respected speakers make Sensa day
a winning combination of positive
energy and uniqgue entertainment.



SENSA DAYS OF HAPPINESS
Magazin Sensa organized twice during 2016. real weekend of magic with Sensa
days of happiness. Two days weekend enjoying in shopping center with many
interesting and original workshop program thrilled all generations.

The importance of natural products for health, astrological consultations, fiery
Latin dances, sports skills, educational workshops for healthy and happier life are
just part of the rich program. So that youngsters have their carefree and playful
playground we prepared special educational and artistic children workshops.
Sports classes and Latin dances made fiery dance floor and a great stage show. The
mission to make people happy and make their everyday life more beautiful was a
success.




SENSA FESTIVAL
Sensa festival is the greatest
event of Sensa magazine and
reaches the bigges audiance

in the most frequent places

in Belgrade. This year festival
was organized on the Republic
square in the heart of Belgrade
and it lasted two days. Sensa
festival celebrated healthy
living and gathered the most
important brands in the field of
nutrition, cosmetics, hospitality,
technology and alternative
medicine, which were part of
the rich and socially responsible
program. As the best
representatives of a healthy and
refined lifestyle, participants
promoted their products on
wooden stands. Sensa festival
remains the central part of all
Sensa events in years to come.

o



PHOTO COMPETITION - APRIL IN BEOGRADE
They say that Belgrade is easy to love, especially in
April when the spring atmosphere is charmingly
expanding its streets. It does not promote

nor lenses of many of us, because what is a
special moment if it is not perpetuated with

a good photograph? You will agree that one

goes shoulder to shoulder with the other. April,
Belgrade and art - this was the leading thought of
redaction of magazine Story Lepa & Sre¢na when
they developed a photo contest“April in Belgrade.”
We received a large number of copyright photos,
and interesting and creative ideas are just an
indication of how many talented people there are
in the capital of Serbia. An expert jury composed
of eminent photo editors chose ten most
successful photos for which we organized an
exhibition, which gathered many lovers of art.




LISA FUTURE FOOD
Magazin Story Lepa & Sre¢na at the
capital's popular location, in a fancy
restaurant, presented the principles
of the new concept of healthy
eating, which is increasingly gaining
inimportance. Guests enjoyed the
new methods of making food that
preserve health and protect against
various diseases.

All were delighted with delicious
food, valuable gifts and new products
on the market that make cooking
easier and allow us to bring together
two seemingly incompatible things:
on the preparation of food not to
spend a lot of time and at the same
time to have a healthy meal.



THE MOST BEAUTIFUL GARDEN OF SERBIA

The contest The most beautiful garden of Serbia

was organized for the 14th time. This competition

is traditional and gathers many people all over the
country. Gardening in all its beauty can be seenin
gardens that have earned the title of special. Months-
long competition ended with a tour of the garden
finalists by an expert team of the magazine Moja lepa
basta. In addition to the prestigious award, lucky
winners have become owners of valuable rewords.



NG MARS - RED PLANET HIKE

National Geographic magazine in Serbian started the celebration of the tenth
anniversary with pre premiere of series Mars, cheered the audience with
valuable gifts, 3D walk along the red planet and hanging out with NG team.
Most exciting Mars adventure is now a reality and the near future of the planet.
After 10 years of existence NG has been redesigned and never more interesting
Unusual anniversary celebration is yet to come at the end of November when
the spectacle Mars up close enable people to be closer to Mars than ever
through the experience that will be remembered.
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10 WEBSITES GENERATE:
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adria media

1.732.775 UNIQUE VISITORS*
3.307.966 VISITS*

7.819.890 PAGEVIEWS*

Website

Story

Elle
Cosmopolitan
Sensa

Men's Health
Story vjentanja
Sretna.hr
Kuhaj.hr
Croportal
Roditelji.hr
TOTAL CROATIA

web address

http:/Mww.story.hr
http:/fwww._elle_hr

http:/Mmww.cosmopolitan.hr

http://www _ sensaklub_hr

http:/mww._menshealth.hr

CROATIA

http.//www.magazinviencanja.hr

http:/iwww.sretna_hr

http:/Mmww.kuhaj.hr

http://iwww _croportal.net

http:/imww.roditelji.hr

Uniquevisitors*

924.319
125.032
237.451
200811
31.106
7.827
32.827
43.867
128.380
401.155
1.732.775

Visits *
1.304.146
247915
381.119
341.502
93.793
8.829
39.544
99.754
191.95995
679.409
3.307.966

Pageviews*
3.220.371
442 516
806.917
745 619
116.791
15.846
60.112
168.016
1.094 289
1.149.413
7.819.890



STORY - #1 CELEBRITY
MAGAZINE IN CROATIA

17-49

300.000

45.500

Story is celebrity magazine
foryoung, active women, but
gathers wide range of readers
with its interesting content.
Magazine proves its conceptin
nine European countries

ULAZE U |ZGLED Drastiéna

promjena u izgledu Mirte Surjak

STORY.hr

Story.hr is a multimedia website
which represents the focal point

of Croatian show business on the
Internet. The framework of the
content consists of the current local
and international news from the
world of the rich and famous, as well

hr

adria media

as adapted texts from the printed
weekly edition of Story. Story.hr
provides to its readers a wide range
of featured stories in the field of
fashion and beauty, as well as photo
galleries that accompany all the
important social events.

AT OGRS LETA, STHA ORISR NG Seoon eoas L,

AVET

Wasteromrd
Madokusac

Visits per month

1,073,185

Unique Visitors
per month

445,341

Pageviews per
month

2,559,547
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Leading magazinein
wedding segment that
attractively presents
topics from the world
of weddings, top

style, fashion and art
of living. It's a new
quarterly magazine
that combines style,
experience, knowledge
and glamouron 148
pages. The magazine
is designed for those
who prepare their own
wedding but as well

to the wider group

of readers who are
interested in celebrity
weddings, world of
fashion and beauty

Magazinvjencanja.hr was
launched in April 2006 and its
content follows the printed version
of the leading specialized magazine
“Story Weddings". It consists of two
parts — the first part is dedicated

adria media

MAGAZINVJENCANJA.hr

toinspiring ideas and advice, while
the second part includes address
books of companies, trades, and
professionals who are in various
ways related to the organization of
weddings.

\_}! neal |_i;i
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Visits per month
8,492

Unique Visitors
per month

7,306

Pageviews per
month

14,071
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Storykids is designed for pregnant women and young mothers who Leading magazine in gourmet segment that attractively presents topics from the

follows trends and innovations in the field of health, beauty, psychology, world of cooking and food, top style, fashionable and art of enjoying the food. It's a
education, culture and fashion. Its unique concept magazine for new quarterly magazine that combines style, experience, knowledge and glamour
mothers and children readers approaching today’s world of parenthood on 200 pages. The magazine is designed for those who like to cook but as well to the
and introduces them to the famous moms and dads through the wider group of readers who are interested in celebrity chefs, restaurants and cooking.

columns and columns that are present in more intimate light..



STORY LJETO

Story ljeto is special
summer edition that
covers all topics from
fashion, lifestyle,
travelling, beauty,
entertainment
and vacation of
celebrities lifes.

adria media

STORY BOOK

T

Story Book in very short time become one of the most popular domestic
magazines. His successful formula that the 300 and more pages in a unique
way combines, art, fashion, beauty, social scene and what we call the art of
living has been recognized by readers and advertisers, as well as the eternal
most respected local authors who are also our associates and columnists.
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COSMOPOLITAN.hr

COSMOPOLITAN

Cosmopolitan.hris a place for refer you to the secrets of fashion,
17-40 socializing, entertainment and beauty, men, world of the famous,
education and, in addition, it does teach you how to shine at your job,
220.000 not have the bad habits of your best  and how to get out of trouble with
friend but, on the contrary, just like  style. The best news — your virtual
25.000 a caring older sister it can teach you  friend Cosmo also has a Facebook
the secrets of love, sex, emotions, profile which has 62,465 followers.

m 5} I:::J..
UL PR A M P CHUR | S S R AR RS P Visits per month
412,508
c itan is 2 lifesty] e inwhich milli B e . - Unique Visitors
osmopolitan is a lifestyle magazine in which millions : =K - per month

of fun, fearless young women find inspiration and
motivation for progress in all aspects of their lives. Cosmo N " 233 ’ 667
inspires information related to fashion, cosmetics, health, e SRR PR Pageviews per
careers and advice about sex, relationship, friendship, month

but also brings news about the world of pop culture and 910 ; 249
entertainment.




Sensa is a magazine for a happier life, and the content
includes topics on mental and physical health and beauty
ina new and unique way. The themes are inspired and
inspiring new trends in psychology and a new, holistic view
of the mind and body. Sensa is the only Croatian newspaper
licensed in West European market.

SENSAKLUB.hr

A website of the monthly magazine
Sensa is designed as your companion
on the road to a happier life. Without
gossip, invasion of privacy, and bad
news, Sensaklub is a virtual club of
happy readers, a place where you
can breathe, enjoy inspiring galleries,

S BIl S a- AL b SHE BB Oy
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ask Sensa's experts for advice -
psychologists, life guides, experts for
relaxation, exchange good recipes,
browse through the a new edition of
Sensa, listen to an audio relaxation
exercise, enjoy spirituality-related
and personal growth themes.

Visits per month

332,362

Unique Visitors
per month

193,582

Pageviews per
month

740,838
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Elleis the best-selling fashion magazine in the world for 60 years.

It sets the trends in fashion, beauty and lifestyle. The biggest
advantage of Elle for advertisers is that no other magazine, even
those with higher circulations, never so accurately does not
target the conscious and financially capable consumer.

Elle.hr provides an overview of
the latest news from the world

of style and closely follows the
latest trends in fashion, beauty,
and celebrity universe. Numerous
shopping quides in combination
with interesting and humorous
texts from other fields of pop

ELLE

£ TOERRITY HORCSMOP ELLE BECORLTION | DLLE EWENT

Zasto su svjetska modna
natjecanja za mlade talente
Zaista vazna?

o g ek i e fweren = it i1

culture are just some of the reasons
why Elle.hr became a homepage of
countless fashion and style lovers
in a very short period of time. On
Elle's website, an online edition of
the world's leading magazine on
interior design and modern life, Elle
Decoration, is frequently visited.

Visits per month

280,517

Unique Visitors
per month

130,285

Pageviews per
month

463,131



INTERIJERI & DEKORACIJE

INTERIJERI &
DEKORACIJE

REPORTAZA
Zimska blell KUHINJE
u Svedskal [ ndovi za 2017,
[ %
-
IHI
] dlé;ﬁr?cnrm

Interiors and decorations is magazine for the culture of
living. From decoration of interior to balconies and gardens

adria media

ELLE DECORATION

Elle Decoration is the most read guide to the trends and the most beautiful homes of
the world, and is a signpost for sophisticated buying in domestic and foreign stores. Elle
Decoration is intended for anyone looking for inspiration for decorating the apartment
and the refinement of existing living space with quality details and advice from the
designer world. Readers of Elle Decoration are creative people who like to enjoy life.
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MEN'S HEALTH

MENSHEALTH.hr

BICIKLIRANJE OSTANITE U SEDLU CLIELE ZIME
Menshealth.hr is website designed for modern men, those

who cherish traditional values, but at the same time are
not afraid to deal with current-day issues. The main topics
include: FITNESS AND SPORTS, HEALTH, NUTRITION, SEKS,
BUSINESS, FASHION, CARE, TECHNOLOGY, LIFESTYLE.

4 M misl-hﬂ[th FITHESS ZDRAVLJIE PFREHRAMA

AKCUA

WL PRESTA i s
I:"-'"'H ZABANE

Visits per month

56,650
Unique Visitors
per month
Men'’s Health magazine reader is a man who take care for himself _— | 34 ! 713
and his appearance. Most men's magazines describe readers as R ] ! ) . Pageviews per
young, active, above-average income and prone to impulsive month

spending, while the trait that best describes the average readers 118 ; 860
of Men'’s Health responsibility - responsibility towards your body,
life companions, family, work done.




NATIONAL GEOGRAPHIC

16-54
220.000

Mn_dlrc jarne_ Baha_m_a

10.500

National Geographic (NG) is designed for lovers of nature, history,
geography, people who want to learn and expand their cognitive
aspects, to meet the distant and unknown lands and customs, as well
as his own country, dive into the secrets of Mother Earth, to readers
who are not satisfied with meager daily political reports, but of life,
the environment and the environment they want much more.

LIJEPA & AKTIVNA

lijepa
WEZGE 24 AMDREA
SHAGU | SERSERIL ANORASSY
ANTHIN R
Fron md hoje

15N0VA SRR

fITE RATTE SWiLIT 57

FITRERS IGRE NA
i : OTVORENOM
s oLy
POLUDE? S U
NIKAD NIJE &
KASNG ZA % UCVRSTITE
o GU/U
ﬁ{?ﬁﬂ“fﬁm PRIJE LJETA
ONVAS EBOGOM

CELNLITU

QBUZDAJTE tharem
ZELJE | makratha)
OSVIEZITE  J E
PREHRANU! &‘ T 1T
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Bimonthly magazine
which advises
positive life changes,
health and beauty,
art of living and
psychology.

It encourages
consumer to act by
offering motivation
and inspiration.
Contemporary,
confident and
ambitious, reader

of magazine wants
effective solutions



Hormoni | rak:
w kaokvoj su vezi?
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voljeniji

HAMD HAHOM RATVODA DFET
VEATTT WFERU U LIVBRYT

PEEYVLVERFTE SV G LT LT R SRR

Lisa is a weekly for versatile woman.

It's s mission is to provide a modern
woman - which manages all areas of
your life, and is hoping to steal some
time for yourself - useful information
and experts opinion on current topics
from the life, health, gastronomy,
psychology, fashion, beauty and
lifestyle. Through the current,
interesting, informative, advisory
content, Lisa is the right support

to our readers and as a real friend is
participating in the dilemmas that can
monitor the actual life of a woman .Lisa
is informative and educational, handles
awide range of topics, the actual and
real. Practical advice and counseling
Lisa’s advice is verified by experts
credibility. Actuality and processes
essential themes and content quality is
unquestionable. Lisa is a magazine that
is working with real people.

BURDA STYLE

Packed with dressmaking patterns,
plus sewing tips and techniques
BurdaStyle magazines are filled. Burda
Style is the creative magazine for all
those who see fashion as more than

adria media

just off-the-peg clothes. In Burda
Style, fashion is an expression of
individuality, personality and style.
The first print edition appeared in
1950. Since then, the Burda Style
brand has become famous around
the world. Burda Style has become
synonymous with sewing, patterns
and DIY skills. In addition to
sewing expertise and high-quality
patterns, the magazine provides
inspiration for styling, fabrics and
materials. Advice on workmanship,
sewing techniques and creativity
round off the magazine's concept
—a mix of topics that has now
garnered a widespread and active
community of DIY fans. Fashion
inspiration and will teach you to
take your dressmaking skills to the
next level.
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Moj stan is a magazine for furnishing

and interior decoration of home. Full of
practical tips ,his mission is to make the
reader feel that pleasantly decorated home
is prerequisite for quality housing. We offer
fresh, seasonal ideas for decoration, and
keep track of all important world fairs that
bring innovations in functional design.
Moj stan informs readers how to combine
beautiful and functional. The magazine is
positioned among the readers who are
interested in interiors and decorate with
special emphasis on crativity .Moj stan
creates new interesting design things,
renovating and tweaking, recycle old
furniture in the new. This magazin has a
special emotional approach to furnishing
homes that supports the loyal audience
already for 11 years . Distinctive signature
of magazine is a positive approach to all
profiles of home ie. the dooris open to
everyone and not just celeb’s.

MOJ LIJEPI VRT

rn.t}j .l.i.._.iepi

Ulkirasite dom
vt za blagd

adria media

Europe’s largest magazine for garde .

Moj lijepi vrtis foir all lovers of flowers
and herbs, as well as those involved in
the hobby gardening. Provides advice,
ideas and suggestions on how to beautify
balcony, patio, terrace, vegetable garden,
orchard ... Photos are high quality and
texts are competent .Communication
with the readers is very important.
Through many years, Moj lijepi vrt helps
to resolve issues of landscape garden,
trouble about planting, pruning, plant
diseases and others. In the spirit of

the magazine: Each"local” garden for
themselves, all gardeners are enthusiasts
who are engaged in growing flowers and
other plants, which maintain their own
orchards, gardens and flower beds much
more than just growing plants. The only
magazine that is exclusively specialized
in the garden and who has for 13 years
continuous and stable readership.



KUHAJ.hr

Thousands of carefully
selected and tried-out recipes
inone place, simply and
transparently arranged, for
those who love to cook, but
are also looking for new ideas,
who want to see what they
haven't yet prepared, who

want to eat and live healthily...
Looking for a fast and healthy
solution often leads to
wasting time in the vastness
of the Internet. This website is
designed so that the readers
can search easily, and the
solution is just a click away.

Visits per month

49,415

Unique Visitors
per month

33,971

Pageviews per
month

154,091

SRETNA.hr

Portals mission is to become
relevant place which will be first
choice for visitors that look for
correct, useful and legitimate
information related to all aspects
of family and lifestyle. Content of
the portal is mainly from areas of
fashion and beauty, psychology,
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health, interior and exterior,
gastronomy, culture, love and sex,
parenting, travel, celebrities etc.
Portal is tailored for Her, family
oriented modern women, curious,
educated and entrepreneurial, in
one word - happy.

Visits per month

37,954

Unique Visitors
per month

29,790

Pageviews per
month

61,755
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RODITELJI.HR

Raditelji.hr is a modern-day website
that meets the needs of modern

and responsible parents. Apart from
texts on parenting, the readers of
this site can also expect a number

of interesting features, useful

tips, lots of games for children, or
recipes formoms. Thereis also an
online Doctor’s office where experts

U POTPURGST| KAL FICIRANT
04 DORADE POMAD UMIESTO V.

answer questions about children'’s
health. The readers of this portal

are also encouraged to participate

in discussions at the Forum and

to share experiences because the
website does not offer ready-made
solutions, but it provides all the
necessary information, and itis up to
parents to make decisions.

Visits per month

625,239

Unique Visitors
per month

362,300

Pageviews per
month

1,093,055

CROPORTAL.net

Croportal.net is the Internet
website and community

that functions as an online
information service. On its
site, in a quick and simple way,
it provides a variety of up-to-
date and interesting news from
leading online media sources in

adria media

Croatia. Thanks to the interactive
access to information, there

is an obvious advantage over
other news websites — Croportal
encourages its readers and
customers to actively participate
in the information management,
selection, creating, or positioning.

Visits per month

210,790

Unique Visitors
per month

141,087

Pageviews per
month

1,115,206



BIGEST
CELEBRITY
PARTY IN
REGION!

700 GUESTS
300 CELEBRITIES
25 AWARDS

STORY HALL OF FAME
The most influential Croatian celebrity magazine Story annually
awards the best of the best in 20 categories. Magazine Story
celebrates its birthday on that occasion. While the winners in

20 categories are chosen by the jury, in the other 5 categories

the readers choose: the best fashion editorial, the best beauty
editorial, the best home, and the star of the year. The party,
which requires a black tie dress code, and for which there is
always a quest for more invitations, is included in the list of the
best events in Croatia, along with Ultra Europe Festival, Weekend
Media Festival, and Advent in Zagreb, according to www.wall.hr.

adria media




EVENTS -STORY HIGH HEALS RUN

STORY HIGH HEEL RACE
Traditional Story high heel race is held
each spring on Zagreb's main square
which, apart from its amusing character,
also carries a humanitarian note. Famous
Croatians donate one of their famous

pair of heels, which then get sold in an
auction, and the raised funds are donated
to one of the humanitarian associations or
centers. In order to apply for
this race, contestants must
be older than 18. The height
of the heels needs to meet
the following parameters:

it cannot be shorter than 8
centimeters and wider than
2 centimeters. The first three
contestants are awarded a
cash prize, and each year this
event is supplemented with
additional programs, such as
The prettiest legs contest or
Men's high heel race.
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STORY FEST
StoryFest is a whole-day event held on one

of the most attractive locations in the center
of Zagreb, everyone's favorite Cvjetni trg, the
heart of Zagreb's rush hour. For the citizens
and visitors of Zagreb, Story organizes
numerous entertaining events, performances
of greatest musicians, gatherings with
favorite celebrities, gastronomical surprises,
all day shopping with special benefits in
attractive stores, as well as many other
surprises and presents for the visitors.




STORY BOOK LIFESTYLE THEATRE
The center of the capital city hosts many
street entertainers, clowns, fire-eaters,
stilt walkers, artists, and various other
performers as a part of a unique lifestyle
event, two times a year on weekends.
Apart from enjoying the performances,
visitors can also participate in creative
workshops and try something from the
gastronomy department. Storybook

_,L ! Lifestyle Theatre also presents numerous

b ] novelties concerning fashion, beauty,
Story OO arts, gastronomy, healthy lifestyle,
LIFEST\ILE technology, and design. Within Story
Book corner, the visitors also have an
' | rr C f— X L. .
l I-l A l I,-“_\ I{ ZOIO opportunity to participate in a fund
o i .

raising humanitarian event for the Red
“ Prisiedi progicke noses association — Clown doctors.
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STORY KIDS WORKSHOPS

Storykids, lifestyle magazine for parents, promotes the
new edition’s release four times a year, in venues which
are adapted to be comfortable for both parents and
children. Storykids promotions provide parents and
children with an insight into news from the world of
parenting, gathering with parents and famous moms

adria media

and dads — columnists and interlocutors of the magazine,
chatting over coffee and canapés, interesting children’s
games and creative workshops, in which children,

along with their parents, can express theirimagination
and talent. Such parties are never at a lack of celebrity
parents, fun, useful experiences and advice and, what's
most important, children’s laughter.
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STORY GREEN DAY

This is a unique feature when it comes to weekly
magazines, used to raise reader’s awareness

of the importance of recycling and preserving
nature, as well as pointing out the examples

of ecologically conscious local and world-
famous celebrities. Story Green day is also
accompanied by a green version of the Story
magazine, printed on recycled paper, on the
cover of which is one of the famous stars from
the field of media, in an attractive and unusual
visual. In that way, Story is trying to include

its readers into environment preservation.
Apart from activities including local sports,
music, acting and television stars afforesting
Zagreb's districts, there are also paper recycling
activities, and the citizens who join in get
seedlings from local celebrities.




03

EVENTS - STORY HUMANITARIAN ACTION - PINK RIBBON

adria media

STORY PINK - HUMANITARNA AKCIJA
Story magazine's October cover is
dedicated to the prevention and the
battle against breast cancerand, in
collaboration with P.I.N.K. Life association
and the campaign“Let’s preserve healthy
breasts”, we are a part of a humanitarian
initiative which helps the patients. Story
Pink day is @ humanitarian campaign
whose main objective is to alert women
to the importance of early detection of
breast cancer, since nearly 90% of patients
can be cured if the disease is detected

at an early stage. A mini humanitarian
fashion show done by Croatian designers
is worn by women suffering from breast
cancer from P.I.N.K. Life association, as
well as public persons. The event takes
place on one of the Zagreb's squares
where many public persons gather, and
by selling Croatian designers’ products
P.I.N.K. Life Association gathers funds.




ELLE FILM FESTIVAL

Elle film festival is an opportunity for the gathering of numerous celebrities from the
world of culture, film, and fashion, and for the TuSkanac theatre's hall to fill all its seats.
The festival is held each year and it is the only festival of fashion documentaries in Croatia,
the traditional venue being Zagreb's cinema TusSkanac. French movies from the world of
fashion, art and culture are displayed and the projections are free for all attendants who
bring a Croatian edition of Elle with them.

adria media

FASHION
FILM
FESTIVAL
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ELLE STYLE AWARDS
Elle Style Awards are presented to public persons

who marked the year with their work and style, and

it belongs to the most prestigious celebrations of
fashion and style in the world. Apart from laureates

— the masters of their profession in the world of
fashion, art, design, and architecture — the prestigious
manifestation entitled Elle’s night of style, fashion

and beauty’ is supported by numerous celebrities.

First time held in the Great Britain in 1997, this unique
manifestation is nowadays held in around twenty
countries worldwide. Elle Style Awards have been
awarded in Croatia since 2012, in 10 categories — out
of which eight categories are awarded by the magazine
Elle, and two by the magazine Elle Decoration.
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ELLE EXHIBITION

Within the Randez-vous festival and under
the sponsorship of the French Embassy,
the Croatian edition of Elle has presented
its exhibition“Elle: Fashion&Society
intertwined views 1945-2015" It was
held in June in the dorm of the Croatian
Association of Artists and attended by the
Croatian president, Mrs. Kolinda Grabar
Kitarovi¢. Chronologically following

the aesthetic development and the key
phenomena, which was presented in this
exhibition, a retrospective collection of
almost a hundred covers of French Elle

adria media

magazines was sorted by decades and
accompanied by texts which contextualize
each edition. The design of this exhibition
in a unigue rounded venue of Bacva gallery
was done by the young and successful
curators Nina Bac¢un and Vanja Zanko, as
well as Dorijan Kolundzija from Beograd,
the awarded artist in the field of applied
graphics and new media with a world-
wide reputation, who authored the
original setup that accompanies this
exhibition. The opening of this ceremony
gathered a multitude of celebrities from
the world of culture, fashion, and arts.



ELLE FASHION PHOTO TALENT
Elle Fashion photo talentis a
competition for young, creative
photographers which requires a
series of five photographs that
represent a rounded fashion story.
The jury, consisting of Elle’s chief
editor Vladimira Mirkovi¢ Blazevic,
fashion editor Sasa Joka, and one of
the most famous photographers,
choose three finalists, whose works
are exhibited in the French Institute’s

media library. The winner captures

a professional fashion editorial for
ELLE, while the previous winners and
finalists of the best young fashion
photographers’ competition become
renowned authors on the local
fashion scene. An announcement

of the AFP award is held every year

in a relaxed atmosphere of the
Mediatheque of the French Institute
in Zagreb in the company of familiar
faces from the fashion and art scene.
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SENSA WEEKEND

Sensa magazine started, in collaboration with an
established team of experts, themed weekends
which are held in hotels and resorts in luxurious
locations and, by doing so, it is providing an
excellent mixture of relaxation for the soul and the
body, while at the same time, the participants are
encouraged to work on improving themselves.




SENSA DAY
Sensa day is a unique one-day project which promotes a
sustainable way of life, while theme and content-wise it
follows the interests of the Sensa magazine. It provides
visitors with free participation in workshops held by
professional associates of the magazine for happier life and

it covers a variety of topics, which include relaxation, life
coaching, practicing all types of yoga, Thai chi recreation,
Nordic walking, dance and motion, psychotherapy, workshop
on natural cosmetics, aromatherapy, meditation, making
healthy meals, gustation, painting, art therapy, sound therapy
with a gong, children’s games, ecological workshops, and
many more. It is held in the beautiful Maksimir park, created
at the end of the 18th century.

adria media




COSMOPOLITAN BEAUTY AWARDS

If the beauty is in the eye of the beholder, then happiness can be found in beauty
rituals, at least that's what recent research tells us. It works whether you enjoy
scented relaxing baths, use eyelash growth serum, or bathe in your favorite perfume.
Cosmopolitan magazine annually organizes the biggest beauty contest in the
country to find out which are the most used products. The numbers are as follows: 16
categories, 100 products, and the competition lasts for 70 days. The winners of the
year are chosen after the voting of the professional jury and Cosmopolitan’s readers.

adria media

COSMOPOLITAN'’S BIRTHDAY

True party people claim that the best birthday is the one you have no
recollection of, except for some blurry details. Cosmopolitan’s birthday is where
colorful lights and great music show you the way. Cosmopolitan celebrates

its birthdays in grand style, in accordance with its status as the best-selling
magazine for women worldwide. For the attendants of its birthday, Cosmo is
preparing a fashion show of renowned brands from the world of fashion, and
this year, I'm more than a selfie’ prizes were awarded within the contest in
which the stars from the world of entrepreneurship, creativity, arts, science,
humanitarian work, education, and celebrity world were found.
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STORY GOURMET COOKING
WORKSHOPS

StoryGourmet is the only magazine
whose content is created by a powerful
team of respectable celebrity chefs:
Andrej Barbieri, Petra Jeleni¢, David
Skoko, Marin Medak and Ivan Pazanin.
They take the readers behind the scenes
of their restaurants, teach them different
techniques, introduce the readers with
the people who inspire them, with their
favorite manufacturers, fishermen,
vintners, and oilmen. Professional chefs
and team members of StoryGourmet
workshops hold a variety of different
workshops, where all gastronomical
enthusiasts get a chance to learn the
secrets of Croatian specialties and
become masters of what they do under
the guidance of the best Croatian chefs.



STORY'S PRESENTWITH A
STORY/CHRISTMAS STORY
Story’s project ,Christmas Story“and
JPresent with a story“ is held during
December in the heart of Zagreb
within the Advent. The Christmas
atmosphere, accomplished by

a magical scenography with a
thousand Christmas lights, garlands
of holly along the access walkway
and a huge Christmas tree, whichis
decorated by citizens and visitors,
with their own Christmas balls, as
well as the Christmas fair create

a Christmas Story. Visitors can

enjoy themselves at concerts of
spiritual and pop music at the
Musical Academy, at D) shows,

and of course, they can try some
culinary delicacies produced on
local family farms. The ,Christmas
Story” program also includes a
variety of original presents for the
whole family, which include antique
Christmas decoration, young
craftsmen’s products, and edible
souvenirs. The greatest attraction

is ,Present with a story” exhibition,
within the health education project,
which highlights the importance

adria media

of true life values. Apart from the
experts, psychologists and other
health workers, public persons will
also participate in this project —
singers, actors, directors, architects
—and bring their ,presents with a
story”, that s, presents which they
received from their loved ones and
which have a special value. They will
also send their message through the
media and social networks, which

is that happiness cannot be bought
and that people should determine
what really matters in their lives and
cherish those things.
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ﬁ | > THE WEDDING FAIR
ji SaJ EiIIl The biggest, th.e most orlglnal and
e o . g = the most luxurious wedding-themed
"7‘] en CaI]J a - manifestation in the region, the
G Osijek « Rijeka » Zagreb « St Wedding Fair, is held in Zagreb, Opatija,
Sy 2014, 2 2015, Osijek and Split. Unavoidable address
for all newlyweds, professionals and
wedding-lovers is, once again, Arena
Zagreb, the place were numerous
presenters will gather and show the
best there is when it comes to the
world of weddings. The visitors will

see six fashion shows of renowned FAMILY DAY - a day of dance, fun

fashion designers, fashion houses and and laughter in the heart of Floraart

wedding dress salons, which will be Performances of children’'s and adult choirs and dance groups,
accompanied with interesting side children’s fashion show, entertainment and educational games,
events, such as themed workshops, sports competitions, creative workshops, and above all a lot of
dessert gustation, participationin fun and laughter marked Family Day - a day of unity, education
humanitarian tombola, and enjoying and entertainment for the whole family. This traditional

the pricy awards and numerous ceremony of publishing house Adria Media Zagreb also
discounts on the fair. The Wedding Fair represents family magazine - Lisa, Lijepa i aktivna, Sensa, Moj
abounds with creative ideas, positive lijepi vrt and Moj stan, and this year it took place in the most
energy and socializing, which is the best beautiful surroundings that visitors can imagine - as part of the

overture to the celebration of love. international exhibition Floraart.
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NATIONAL GEOGRAPHIC PHOTO TALENT
Each year, more than a 1000 photographs from Croatia and surrounding states
are sent to the National Geographic Croatia magazine in order to participate in an
already traditional photo contest National Geographic photo talent. The theme of
the contest, for instance the beauty of the world and sun, defines the mien of the
photographs and the criterion that determines the winner of the contest. The 12
photographs that are taken on land, sea and under the surface, which in the best
manner represent the photo talent of the contestants are chosen.
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MEN’S HEALTH RUNNING SCHOOL

Men's Health Outdoor school of running and trekking is the first such school in
Croatia. The school offers a real life adventure — professionally guided running
trainings on different locations in Zagreb during the week, and organized
training-excursions in the surroundings of Zagreb, as well as around Croatia.

School participants have taken partin Zagreb Trail and Velebit Ultra Trail in 2015.
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NATTONAL GEOGIRATINIC
DAN BIOHAZNOLIKOSTI

Purk Medsiimin, Zogreh, 22 seilugio 2006, 11 - 17 snli

NATIONAL GEOGRAPHIC'S DAY
OF BIOLOGICAL DIVERSITY

To celebrate the International Day of Biological Diversity
and Nature Protection Day in the Republic of Croatia, the
magazine National Geographic Croatia, in collaboration
with the Ministry of Environment and Nature Protection,
Public Institution Maksimir and Croatian Agency for
Environment and Nature, organizes an all-day long
educational and entertainment program intended for

all nature lovers, both children and adults. This year, the
National Geographic’s Day of Biological Diversity is held
on 22nd May in Maksimir park, from 11am until 5pm. The
visitors are acquainted with plant and animal diversity

of the Maksimir park, as well as the diversity of Croatia,
through guided tours, education and entertainment
workshops, as well as various outdoor exhibitions.
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AMG DIGITAL PORTFOLIO REACHES:

PEOPLE FROM

Qe

COUNTRIES

MOST OF OUR
UNIQUE VISITORS

(8%

ARE FROM BALKANS




DIGITAL

BALKANS

BALKAN IN NUMBERS

_/

19.702.641
UNIQUE VISITORS

> 90.283.760 visiTs
406.536.137 PAGEVIEWS

SOURCE // Google Analytics (average monthly for 2016);
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BALKANS

PAGEVIEWS & VISITS PER COUNTRIES

COUNTRY PAGEVIEWS { g == _ > __
SERBIA SRR I_::. o .‘ / ; I / | ; .- % ;.' / R R z
BOSIA & HERZEGOVINA 33.589.693 Y .9 PV:14.901.458
MONTENEGRO 25.153.339 g 99 Vi 4733429 [ 3
CROATIA 14.901.458 : 7 A i,
MACEDONIA (FYROM) 4.958.478 A § N No m
% 7,  PV:33580.603 _ 0 mpmm
©V: 9285699 Pv:327.933169
i V7O 51'!800

COUNTRY VISITS | -

SERBIA 70.511.800 PV: 25-153-339_ e
BOSIA & HERZEGOVINA 9.285.699 V: 5.524.619 7
MONTENEGRO 5.524.619 Ay
CROATIA 4733129 7 Sg 7
MACEDONIA (FYROM) 1.590.309 ~ PV:4.958.478

TOTAL 91.645.556 - V: 1.590.309

(X 2 I — N ST R U

TOTAL 406.536.137

(X I — S ST R U R

SOURCE // Google Analytics (average monthly for 2016);
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2.735.620
UNIQUE VISI

&

Although our portfolio generates 25 million UNIQUE VISITORS from 232 countries around the world,
these are top 10 countries where most of our visitors come from, after Balkans countries

SOURCE // Google Analytics (average monthly for 2016);
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UNIQUE VISITORS, VISITS & PAGEVIEWS PER COUNTRY

0 0 ~N OB WM

(S
)

Country

. Germany

. Austria

. Switzerland

. United states

. Sweden

. Canada

. ltaly

. Australia

. Netherlands

. United Kingdom

Total

i+l
il

Y/
ki

Unique visitors*
739731
540.884
384.621
327.425
195599
145.304
145.735
107.772

79.796
68.773
2.735.620

SOURCE // Google Analytics (average monthly for 2016);

SIDE BALKANS

Visits*
3.458.129
2.797.586
2.164.859
1.645.299

979.867
869.138
633.279
584.491
345.427
317.083

13.795.158

Pageviews *

15.391.294
13.431.009
11.393.806
8.065.780
4.547.454
3.544.430
3.562.899
3.029.952
1.674.106
1.322.227

65.962.957
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